Flled Purstantto Rulg 433

Issuer Frag Writing Prospectus dated March 16, 2022
Relating to Preliminary Prospectus dated March 16, 2022
Registrafion Statement File No. 333-257700

" Genius Group

Leading the
Education
Revolution

Investor Presentation March 2022




Safe Harbor Statement

This presentation has been prepared by Genius Group Limited (e “Company’) for information purposes only. Such presentation may be presented to certain of the Company's stockholders, as
el & offer persons who might be inerested in purchasing securites of the Company in connection with our anticipated IPO. This presentation shal neither consitute an offer o sell or e
solicitation of an offer to buy any sacurities, nor shall there be any sale of securiies in any [urisdiction in which the offer solicitation or sale would be unlawful prior o the reqistration or
Qualfication under the securites laws of any such jurisciction

We have filed a registration statement on Form F-1 (inclucing a preliminary prospectus) with the SEC for the offering to which ths presentation relates. The registration statement has not yet
begn declared eflective by the SEC. Before you invest, you should read the preliminary prospectus and other documents we have filed with the SEC for more complete information about the
Company and the offeing. You may get these documens for free by visting EDGAR on the SEC website at ttp:/sec.gov. Aternatively, we o any undervriter pariipating in the ofering wil
arangg to send you the prospectus if you contact ThinkEquity, Prospectus Department, 17 State Street, 22nd Floor, New York, New York 10004, telephone: (677) 436-3673 or e-mal
prospectus@think-equity.com,

The data contained herein was obtained from various sources, inclucing certain thid parties, and has not been independently verified. No represeniation, wananty o undertaking, express or
implied, is made as to, and no reliance should be placed on, the faimess, accuracy, completeness or correciness of the information contained herein. Any information on the past periormance of
the Company contained herei i not an indication & to s fture performance. This presentation does not constitute legal, requlatory, accounting ortax advice to you, or any fom offinancial
opinion or recommendation by the Company or any other party.

None of the Gompany's raspactive afiiates, shareholdars, directors, employees, agants, advisors or representatives will be lible (i nagligence or otherwise) for any loss howsoever arising from
any Use of thisprasentaton or s contents o otherwise arising n connection with tis presentation, The recpient should seekindpendent third pary egal, requlatory, accourting andlor tax
advice regarding the contents of this presentation.

This presentafion contains forward-1ooking statements, These statements include descriptions regarding the inten, befief o curent expectafions of the Company o ts oficers and may be
recognized by the use of words such as “anficipate, “expects,” “plans,” “wi,"“estimates,” ‘projects,"‘intends,"“believe,"‘wil" or words of similar meaning. Such forwarc-ocking staements
are basec on assumptions that are inherently subject fo signficant rsks and uncertantis, including those described in the “Risk Factors" section ofthe prospectus, many of which are beyond
the Company's control. Actual resutts may materially ciffer from those in the forward-looking statements contained herein, Nothing is this presentation should be regarded as a representation by
any parson that the forward-loaking statements set forth herein or any of the contemplated results of such forward-\ooking statements will be achieved. You should not place undue refance on
slich forward-looking statements, which speak only as of the date they are made. The Company and affiiates assume no obligation to and do not undertake to update such forward-looking
stataments to reflact future events or circumstances

The Company's financial statements are prepared according to IFRS. This presentafion includes certain non-FRS financial measures, which are ifferent rom fiancial measures calculated in
accordance wil IFRS, Such non-{FRS financial measures should be considered in addtion to and not as a subsfitute for o superior to financial measures calculated in accordance with IFRS, n
addiion, the definton of adjusted EBTDA in this presentation may be difierent rom the defintion of such term used by other companies, and therefore comparabity may be fmited. This
presentation also containg certain financial projections of the Company, which are based upon a number of assumptions, estimates and forecasts ihat, while considered reasonable by the
Company, are inherently subjectto sgnificant business, econamic and competiive ncertainties and contingencies, many of which are beyond the Company's control, and upon assumptions
with respect o future business decisions which are subject fo change. These projections may vary materiall from actual results, The Company and its respective afflates make no
representation that these projected resuts will be achieved. The recipient should not place undus reliance on this information,
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Our Genius Curriculum
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Our Genius Group Companies

The Group of 8 companles that form this IPO
includes 4 Pre-IPO companies and 4 PO

acquisitions that close on the day of the IPO.
Below are our 8 companies and how they
relate to each other,
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Our Financial Growth

Our financials show the growth of Genius Group as we have grown
from one company to eight companies in the group.
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Our Revenue Growth

Our revenue growth has heen the result of both organic growth
and growth by acquisition, with threg revenue segments.
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The Problem

Students, employees and individuals of all ages need a more
personalized, engaging education system {o equip them for lfe.

The current education system s delivering a standardized,
out-of-dlate curriculum that most students agree s failing them.

With the current jobs crisis, education crisis and pandemic,
this problem has become more pronounced than ever.




The Problem

This problem has been highlighted in the 2020 World Economic Forum
white paper, on the need for a 21st century education system

The World Economic Forum Education 4.0 Framework
Schools of the Future

Defining New Models of Education
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Qur Solution

We deliver a personalized life long education system with
an Aldriven Edtech platform and a 21st century curriculum

Edtech Platform Global Community
Genie Al Assistant creating éé Connecting students with
a personalized pathway companis and mentors

Accredited Courses
From certified courses ’

to US university degrees

Daily Calendar
Daily live and virtual

events to [earn and earn

Gloal Faculty

Including teachers, CEQs
and bestselling authors

\ \ 100 Year Curriculum
“ Equipping students with
highly relevant skills

.




Our Stakeholders

For Students For Parents

For students wha struggie with the curment ane-ize-fs-al
sehoaling system, we provide a persanalized program helping
them igitetheir genus and design a e where aaming and
leatnng become [felong acies

For parents i provide an apticn fr a globaly-accredied
sthaaling system accessible anline anyime, gving them
cholcesthat st sultthelr circumstancas and fhelp thelr chicen
1o succead

For Schools & Colleges For Companies

For schaols and coleges, we provide a cutting-edge cumiculum For companles strugglng to find employees wih adequale

priparig sludents o creata ther owh obs i & changing global
ecanomy a5 well as leam key (e skl alongside aur global
Loy,

loacership and echnical s, we prcvide companyspansored
programs creating  global stream of employable students and
loacors pdated to the needs of the s,

For Teachers

For teachers, who are ofen underappreciated and underpaid,
we provide a platform that récaqnizes and rewards thought
leadersfortelr valuable conten’, enabiing the bes! coursawork
{0 be shared globally,

S
A

I ...‘

For Government

For qovernments, our mission 5 to provide an aterative to the
curent systam and train pecple to overcome various iritalions
on how raplcly they can Innovate, especially given the curent
slate of the education system due to the COVIDH9 pandenle,




A $10 Trillion Market Ready for Disruption

This is a lfe long leaming opportunity, from early learning through primary,
secondary and tertiary education, to adult learning and corporate training.

Educotion o $10 Triion industryin 2030, K12 over §5 Trlion by 2030
Growing ot 4.5% CAGR and making up over 6%~ —
of Gross Word Product (GDP
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Our Three Phase Strategy

We are following three five-year phases in our growth to establish ourselves
s aleading global curriculum to rival existing accredited curriculums.

Phase One

2015102020

Phase Two

202010 2025

Phase Three
20250 2030

EDUCATE
ENTREPRENEURS

For the firstfive years we
have been focusing on
entrepreneurs who are willing
to sef-und their education.

This has enabled us to grow
globaly to over 1.4 million
members and to sef-und our
growdh with our students
becoming our investors.

EXPANDTO
SCHOOLS

e have begun our second
phase with the acquisiion of
a series of education based
companies serving early
leaming, primary, secondary
schools and universty.

Qur goal is to integrate our
education tools into the
existing educafion system
through licenses, parinerships
and acquisttions.

ALTERNATIVE
CURRICULUM

After growing our reputation
Wwith educators, schools and
Universities, we aim to have
our curriculum accredted in
the US, UK, Asia and
Australia as an alternative to
the existing curriculums. We
believe this wil be the first
fully accredited e long
leaming curriculum,




Our Edtech Platform

Our GeniusU Edtech platform includes assessments algorithms which provide us with
intelligent data on each student's interests, entreprenur level and social connections.

Genie, GeniusU's A, virtual assistant, gives each student and faculty member personalized recommendations on what
courses to take, how to upskil, who to meet and where to go based on their step in the curriculum, thelr stage of business
growth, global location and interests, together with their personal values, vision, passions, talents, and purpose.
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Our Learning Experience

Our students join as free students and then progress to course and diploma students,
with their A.L. Genie guiding them on their personalized path.
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Bvent or course Geniusy .
your journey

The Worlds i
Enlreprerieir Education Pltform

it by Dl v
URLCK o it i oo

i

i
—
il impatt vt
Chillengs

[T

E §358
- Pfs




Our C.LEAR. Philosophy

Our Students eam Genius Entrepreneur Merits (GEMs) for each step they take to
Connect, Learn, Eam, Act and Review, gamifying their learing experience.

K

L. a0

= 0 i genls ‘ =
i ¢ |

Dashboard Cotred

[ recommend you start S
= . com Kathlaerl | suggst you connect
lOdB)‘ by resuming the with Rog Hamilton {0 explre commen

Genius Inties B appastunties Inteests and appartuntos

fogertamitn @ | Ry

Uy it Qualty Education off N Shudets  dwomnndsd ops

\ ¥




Our Faculty Partners

We have over 2,500 certified mentors and trainers delivering online and in person education
with content from world famous entrepreneurs and NY Times bestselling thought leaders

NY Times Over 2,500
Bestselling Authors Certified Trainers
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Our 10 Genius Principles

Our Genius Curriculum is based on 10 principles, which we heligve create distinct points of
difference compared to the traditional education system and other Edtech companies.

Life Long Learning
V5 age based learing

| Personalized

Vs standardized

Life & leadership skills ~ & Challenge hased courses
Vs only academic skils ~ m Vs exam based courses

Impact focused
s information focused

Inclusive entry
Vs exclusive enfry

.

Positive credit system
Vs destructive debt

Decentralized
Vs centralzed

Leading learners Global classroom
Vs teaching teachers s local classes




Genius Story: Sandi Herrera

After working at Zappos in Las Veges, Sandileft the company with an ambition of ‘delivering happiness'to schools
She joined GeniusU in 2015, first as a student and then as a mentor. She has since grown Genius School n the US
s el as her own teacher training company, Educator Dynamics, with Zappos now sponsoring her Genius Camps.
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Sandr's Genius Journey

2015: Joied Genius\ after taking the Genius Test

2015:  Attended the Global Entrepreneur Summi

2015 Became certified on GeniusU as a Performance Consultant

2016: Joied 12 Month Crystal Circle Mentoring Program

2017. Joingd Genius School team and launched Educator Dynamics
2018 Launched Genius School US with frst Genius Camps

2019: Brought former employer Zappos in as a main sponsor

2020: Pivoted during pandemic with mentoring: $15,000 fo $200,000
2021: Representing Genius Group at GSV EdTech Summitin San Diego

"The key to growing as an educator i to keep company
with others who uplt you, whose presence inspirs you,
and whose dedication dfives you."

- Sandi Herrera, Genius Partner since 2018




Our Student Pathway

Every day over 1,000 new students join our community
Each takes a personalized journey on an education pathway that gives
them relevant skills that they can implement immediately.

0+0+6+9+0

Joinforfree  Personalizz  Dailysteps  Courses  Diplomas
Students jin our Students lake Studentstake  Studentspayfor  Students upgrade

Geniusl platform assessments to dalyactonsto ~ courses, camps, o annual certfied
Each $100 Via local mentors personalize their Connect, Leam, ~ mentoringand ~~ diplomas, eaming e
i marke:ting or onling courses jourey & profe Eam Act Review  memberships  GEMs asthey go 520 B0 i new
spend... revenue.
Merteing New o Entolmen Daly Acions Suls  Upgedesters 24 Morih Revenie
Costper Student per Sludent

Every $1,000 in marketing cost results in 1,326 new students,
§1,860 within 12 months and $20,501 within 24 months: 205 ROAS




Each §1,000
In marketing
spend...

§26

Markefing
Cost per Pariner

Our Partner Pathway

Every month over 150 new partners join our communty.

Each earns as community partners building local learning communities

o faculty partners creating online microschools.

0+0°00

Join for free Upgrade

Partners join our Partners upgrade
GeniusU platform to one of our

Inthe same way parter pathways
5 our students and memberships

Certification ~ Enrolment

Partners pay for Partners host
cartifications to courses and

qQualify as our events, enroling
genius pariners  additional students

moEc

Partners

New vistors Faculty New students

Every $1,000 in marketing cost results in 3§ new partners,
and $46,702 in Partner Revenue within 24 months: 46.7 ROAS

..fesults in
§23,679 i new
partner revenue,

24 Month Revenue
per Parner




Our Growth Model

We plan to maintain our current growth rate with a four-step model of
acquisition, integration, digitization and distribution.

Digitize courses
on our platform
Integrate info Partner with
Acquire companies Group ,-sb, i Group Partner with companies
with core curriculum ;,;' ' gen | USU and institutions with
and govt accreditafion D ; ﬂ complimentary courses

Build big data and Al Distribute curriculum
capabilites to be a leader in globally with our pllatform
personalized curriculum and community

Global City Mentors Genius Product
Sponsors Leaders & Faculty Partners Partners

Grow our faculty and partner network for rapid growth of our
high tech, high touch education experience.




Our Acquisition Critgria

CURRICULUM

Targeting education and
vocational training companies
that will contribute to our
entrepreneur education
curriculum and faculty;

1, S2M-H10M i revenug

2. US, UK Asia or Australi

3. Government accredited

4. Aty to acquire for shares or
vendor financing

5. Loyal client bage

6. Certfied trainers

1. Gapable leadership

CAMPUSES

Targeting schools and
vocational training colleges
that will contribute to our
family of campuses around the
world:

1, $5M-H15M in revenug

2. US, UK Asia or Australi

3. Government accredited

4. Aty to acquire for shares or
part cash, part shares.

5. Loyal student base

6. Experience facuty

1. Gapable leadership

EDTECH

Targeting EdTech companies
that have strong technology and
growth, which can complement
our GeniusU platform and user
base:

1, $10M-525Min marke value

2. Good growth record

3. Abilty to acquire for shares or
part cash, part shares.

4. Active and growing user base

5. Strategic parinerships

6. Strong tech team

1. Capable leadership




Our Board

The Genius Group team includes over 200 full time staff and 7,500 partners with teams, locations and offices divided across
3 geographic regions: NASA, EMEA & APAC. Our teams operate from over 40 ciies in USA, South America, Europe,
Afrca, Asia & Austraia. The currculum is delivered in 7 major languages to a global community.

Roger Hamilton, CEQ

Roger is Founder of Genius Group, Entrepreneur Resorts and Entrepreneurs Institute. He is a New York Times
Bestseling author, futurist and social entrepreneur. He has had over 30 years experience launching and buiding
companies, and has spent the [ast 10 years building the current group. In 2017 he took Genius Resorts public with
the team on the Seychelles Stock Exchange and is now focused on the group PO on NYSE American.

Richard J. Berman, Director

Richard is a cirector of four public NASDAQ companies - Cryoport Inc., Comsovereign Holding Corp, BioVig Inc,
and Gontext Therapeutics Inc., and over the last decade he has served on the board of five companies that have
reached over one billon dolars in market cap - Cryoport, Advaxis, EXIDE, Internet Commerce Corp., and Ontrak
W (Catasys). His early career began with Goldman Sachs and thereafter he became the Senior Viee President of the
* 71 Bankers Trust Company, where he started the mergers and acquisitions, and leveraged buyout departments.

Patrick Grove, Director

Patrick Grove is CEQ and co-founder of Catcha Group. He has been listed by Bloomberg Businessweek as one of
Asia’s Best Young Entrepreneurs, by Busingss Wesk Asia as Top Entreprengur under 40 and served as a judge of
Talent Unlgashed alongside Richard Branson and Steve Wozniak. He hes fisted four tech companies, with
IProperty selling to a subsidiary of News Corp for AS751m and iFlx selling receny fo Tencent,




Our Board

Nic Lim, Director

| NeLin brings 20 years of experience n hi-growth tech companies to the Board. He is Founder of 8capita and

S8 b Execulive Charman and Founder of Scommon Limited (isted on the Australia Securities Exchange 8CO:ASK). He
| | is also Co-Founder of Catcha.com which has evalved and launched 3 tech IPO's. lproperty.com (IPP:ASK), Catcha

Media (CHMEMAL),ICARAS2 CQASY).

Anna Gong, Director

Anna Gong is the GEOQ of Per Technologies, a leading mobile customer engagement solutions provider wih
Investors including Golden Gate Ventures and Facebook co-founder, Eduardo Saverin, She is & sought after
speaker and expert in the latest Al tech enabling customer engagement and loyaly, and s the winner of the
Singapore Women Entrepreneur Award 2017.

Sandra Morrell, Director

Sandra has had over 30 years' experience in management and general management positions in banking,
commerce, raining and hospitalty. She has most recently been COO of Entreprengur Resorts, overseeing a multi
millon-dollar portfoio of companies and a global leadsrship team with offices in Australia, Indonesia, Singapore,
Japan, Thailand, South Afrca and England. She is now Board Secretary




Our Board

Michelle Clarke, Dirgctor and Chigf Marketing Officer

Michelle has been our Chief Markefing Officer since 2017 and a Director since 2020. Ms. Clarke founded Talent
Dynarmics in Partnership with Roger James Hamiton in 2009, Talent Dynamics is an extension of Wealth
Dynamics for arge teams and corporates. It grew into over 20 countries with over 500 mentors, before integrafing
Info Entreprenurs Insfitute in 2015, Michelle is now the Chief Marketing Officer for GeniusU Lid, where she manly
works with the top-level partngrs, to grow their businsses and communities on GeniusU.

- Suraj Naik, Director and Chief Technology Officer

' Surajhas been our Chief Technology Oficer since 2017 and Director sing 2020. Prior to joining the Group, Mr,

' Nalk created an onling eventtcketing and registraton platform, which he later sold to [dea Wave Labs. After

1 sucoessfully launching Weath Dynamics and Millonaire Master Plan, where he was responsible for executing a 4-
month campaign to ensure placement of The Milionaire Master Plan book on the bestselers its of the New York
Times, USA Today, Amazon and Bames & Noble, Suraj led the faunch of GeniusU. Mr, Naik holds an MBA from
James Gook University and a bachelor's degreg from Maharaja Sayajirao University.




Capitalization and Ownership

0 BecutieOficers O Sharehoders 0 Acguistons

Acquisitions
2,091,246

Executive
Officers
10,999,008

CAPITALIZATION ORDINARY SHARES

Common Shares

Outstanding Pre-P0 16,155,810

Commaon Shares to be 1
issued in closing of [PO Ll
Acquisitions

Options Reserved for
lssuance (WAEP $6.41)

5,046,895

Fully Diluted Common :
Shares Outstanding 13293951

Of the 16.2 million ordinary shares that have been issued in the Company, 11 million
are held by executive officers. The other 5.2 million are held by over 500 individual
shareholders, who began as our students and partners. Of the 5.0 million share
options reserved, ll of our staff and many of our partngrs are participants, with a
vested interest in our vision and the future success of our group.

1) This number may change slight}y, depending on the fnal IPO prie.
2] This number does notincluded shares to b issued upon conversion ofoutstanding convertile nofes.




" Genius Group

“Everybody is a genius. But if
you judge a fish by ts ability to
climb a tree, it will live its whole
life believing that it is stupid.”

Thank you.




